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Your quick guide on... 
Modernising Marketing Tactics  
 
The most interesting (yet most difficult) aspect of marketing is that it’s constantly 
changing. There’s always technological advances, innovative ways to engage with 
customers and new trends to discover, yet so many marketers stick to the same old 
tactics time and time again. Never forget the famous adage: the definition of insanity is 
repeating the same action and expecting different results. 
 
In this industry you can never stop refreshing and modernising the way you carry out your 
day-to-day tasks. Here are four top tips on updating your approach and how to maintain 
this habit for the future. 
 
Who? 
 
The central focus in marketing is always the customer, but who is the customer? What do 
they need? What do they dislike? How do they want to communicate with you? How can you 
get them on board with your services? 
 
These are fundamental questions you should always be asking, because the answer won’t 
always be the same. With the use of high quality feedback such as surveys, purchase data, 
Google analytics and social media interaction, you can determine the best ways to get the 
best results from your campaigns and projects. Never assume you know your customer 
without the evidence to back it up – you may be surprised by what you find. 
 
What? 
 
With the whole world online, it’s hard to get your business noticed these days. The market 
is oversaturated and most ideas have been done before, but that doesn’t mean success is 
impossible. It’s important to have a simple, unique message to put forward to your 
customers to show how you differ from the competition. What does it all boil down to? 
What are the core features of the business? What makes you ‘you’? 
 
If you aren’t able to summarise the personality of your business in a couple of sentences, 
it’s probably too convoluted or fragmented. To be striking you need to be clear and 
decisive.  
 
Marketing is all about creating an experience that appears personal and tailor-made but is 
in fact a highly refined message that has been fashioned for a specific audience. Look at 
what your competition is doing. What are they doing that makes them successful? Where 
are there gaps in the market? What could you bring to the equation? 
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Where? 
 
Knowing how your audience likes to interact with your business is integral for effective 
communication. Do they prefer Twitter to Facebook, LinkedIn over Snapchat or do they 
only take notice of print marketing? Continual research is required to discern which 
channel of media is more popular with your demographic and most appropriate for you. 
 
You may find that a bit of trial and error is required, especially when it comes to your 
approach to SEO and paid advertising, so ensure you have the project to accommodate 
this.  
 
Why? 
 
Figuring out the cause of your successes and failures is the single most important 
objective after any campaign or project. Tracking your performance optimises future 
marketing plans, helps collate essential data that could shape your business and 
ultimately determines the fate of future endeavours. 
 
Always be learning from your mistakes. Marketing is not an exact science and there will 
always be ways you can improve.  
 
If you would like to learn more about the who, what where and why of marketing, please 
get in touch today. 
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