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5 Digital Marketing Trends for 2018 
 
 
With the start of every New Year comes new trends in digital marketing. Staying on top of 
what’s happening in the world of digital marketing will keep you fresh within your current role, 
or allow you to really push on in a new one.  
 
2017 saw some major advances in technology. More and more people started to use voice-
activated home assistants this year due to ever-decreasing prices and increased functionality. 
For this reason, could voice search be a big focus for digital marketers in 2018? Could 
Instagram stories be the hit of the year? Perhaps LinkedIn could finally fulfil its potential as the 
Facebook for business… 
 
Day by day, week by week, year on year, digital marketing is constantly on the move. Long gone 
are the days of SEO keyword stuffing, aggressive link building and Twitter marketing. We are 
entering a new age — and it’s more exciting than ever. Here is the Tate guide to the big digital 
marketing movers and shakers we expect to see in 2018. 

 
Voice Search Marketing 
In 2017, 55% of teenagers and 40% of adults used voice search at some point in the year. Whilst 
20% of all searches queries came from voice, according to Google. When you consider that the 
way we speak is often different to the way we type, the way in which we implement SEO 
practices could be about to change. Content strategies are about to get a whole lot different. 
 
Understanding how people interact with our sites is going to be vital to maintaining search 
engine visibility. For this reason, we predict that UX is going to be a key focus. Rather than 
aiming to get millions of clicks, our content will become more focused on serving the needs of 
individuals. From a Tate perspective, channelling our SEO towards individual job roles in 
specific cities with specific salaries, rather than whole industries, will become ever more 
important. Improving domain authority will become vital for these reasons too, so that Google 
recognises the authority of our brands. Because of this, we’re likely to see a lot of intelligent 
link building from the most forward-thinking companies this year. 
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Augmented Reality 
With our mobile phones becoming ever more intelligent, with ever greater app capabilities, 
could 2018 be the year in which we see brands embracing augmented reality into their digital 
marketing strategies? Pokemon Go was the hit of 2016, location triggered content could well be 
the big hit for digital marketing in 2018.  
 
Augmented reality will allow companies to really engage with their audiences. With GPS data 
on hand, businesses could tailor trigger sponsored content dependant upon which location you 
are in. It may seem a little dystopian, but we’re likely to see the very biggest brands, like 
Facebook, Amazon, and Google implement these strategies in 2018. And as always happens, 
other brands will inevitably follow their lead. 
 

LinkedIn’s Second Coming 
Despite recent efforts to expand its platform with an increase to 280 characters, Twitter is 
definitely on the slide for digital marketers. In fact, many people bemoan the loss of Twitter’s 
biggest USP — its brevity. LinkedIn, on the other hand, has always been, and still remains a 
useful platform for professionals. But 2018 could be the year where LinkedIn gets influential.  
 
In the last year LinkedIn made lots of improvements to its platform, with a new interface that 
allows for more effective B2C and B2B digital marketing. For B2B brands in particular, we’re 
going to see a greater focus on LinkedIn, moving away from Facebook and Twitter. Instagram is 
going to be ever more influential for marketers in 2018 too, but the platform might not be the 
best place for B2B marketing. 
 

Long-form Blog Content 
Forget high-volume, low-competition SEO keywords. 2018 is going to be the year that we all 
make strides away from trying to trick Google, towards expert-driven long-form blog content 
that consumers and readers can really engage with and learn something from.  
 
As digital marketers, we all know that our target audience should always be at the forefront 
when compiling marketing strategies. But we have over the past five or so years forgotten this, 
preferring the visible opportunities that SEO offered. With keywords getting more competitive 
and less effective, especially for smaller brands, we’re going to see 1000+ words specialist 
articles come to the forefront. If we want people to engage with our brands, we’ll need to gain 
consumers’ trust with expertise first.  
 

Live Video Marketing 
Video is going to be huge this year. Whether it be via YouTube, Instagram Stories, or localised 
video platforms, companies are going to embrace video content even more than in 2017. With 
more brands embracing it, consumers will inevitably begin to expect a higher standard of 
content. That means video marketers are certainly going to have a busy 2018, and their skillset 
is going to become ever more vital.  
 
Whilst YouTube as a platform has been around for years as a digital marketing tool — there 
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have been improvements, and are further plans for 2018 — the most interesting proposition for 
digital marketers is Instagram Stories. Acquiring 250 million daily active users, and with 50% of 
Instagram’s audience using the app, it is a marketing opportunity that few companies will want 
to miss out on. But just holding a phone in your hand and documenting your day won’t suffice. 
We’ll begin to see highly professionalised, hugely creative video content come to the fore in 
2018. It’s certainly going to be an exciting year for video in 2018! 
  
 
For more advice, check out the other blogs on the Tate website. For details on our latest vacancies, 
contact our Tate consultants today. 
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